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ABOUT ME
I spent seven years as the editorial voice for Maybelline, writing 
copy that had to work from a NYFW recap to a tutorial script to a 
product launch in Turkey without losing the brand voice.

That work extended beyond campaigns into trend reports, GTL 
documents, and two seasonal publications I concepted
and designed.

Before that I founded Indulge, an indie beauty brand I built from 
my New York apartment that went global and landed in Oprah, 
Elle, and Harper’s Bazaar.

More recently, PhD in Pretty is a beauty culture platform I started 
because beauty deserves the same cultural conversation we give 
food, fashion, and art.



GLOBAL MARKET 
CONTENT
BCKSTG was a seasonal publication I wrote and designed for 
Maybelline’s global markets. It was distributed each NYFW 
season, establishing the brand’s authority at fashion week 
while giving 120 markets the editorial language to translate 
that authority into product.

I defined the stories, wrote the copy, and led the design from 
concept through distribution. I selected the imagery and 
made sure the key products were featured in a way that felt 
editorial, not forced. It was mine end to end.
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RUNWAY TO REVENUE
I led the New York Fashion Week campaign for Maybelline each 
season, developing the concept from an editorial standpoint and 
carrying it through the full campaign.

The work had to hold at two levels. It needed to feel credible at 
fashion week, and then translate into something people could 
actually use. That meant reworking runway looks into simpler 
versions for .com, social, and retail, and working closely with talent 
to make sure the product story came through.

I worked across teams to carry the idea through every touchpoint, 
keeping it intact while making it usable.

Results:
+387% online sales at Watsons Turkey
+80% at Watsons Russia
+64% at Superdrug UK
400K units sold in 1 day (India)



TREND REPORTS
I created Trend Tasting, a monthly digital publication for 
Maybelline’s internal teams and key partners. I started it because 
there wasn’t a consistent way the brand was looking at culture, 
and it needed one.

I wrote and designed each issue, shaping both the content and 
the point of view behind it.

In parallel, I led annual trend presentations used by senior 
leadership, R&I, and agency partners to guide product 
development, brand experience, and overall direction several 
years out.
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PHD IN PRETTY
PhD in Pretty is a platform I started to write about beauty 
as culture.

I publish across TikTok, Instagram, LinkedIn, and 
Substack, moving between short-form and longer pieces 
depending on the idea. Some of that work has reached 
over 1M+ views, with multiple pieces in the 100K–300K 
range. I have a strong instinct for how beauty fits into 
culture in a way that gets people talking and sharing.

That carries directly into how I approach brand work.
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EDITORIAL DIRECTION
I led a multidisciplinary team of 28 students through a field study 
in Shanghai and Singapore, focused on experiential retail.

The work moved from on-the-ground research to a published, 
industry-facing white paper with BeautyMatter. I set the direction, 
led the research, writing, and design, and served as editor on the 
final piece.

The result was a clear point of view on where retail is going, 
grounded in firsthand observation.
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https://www.tiktok.com/@phdinpretty
https://www.instagram.com/planetdominica/?hl=en
https://www.linkedin.com/in/dominica-baird/
https://phdinpretty.substack.com
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